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MASTER LOGOTYPE

The master logo should be used to
acknowledge CBF support on all
online and printed materials. This
includes websites, social media posts,

newsletters, publications, banners, -
presentations and marketing collateral. O m m u n I y
Please email a copy of your final

artwork or examples of online usage to

for approval by the
Strategic Communications Manager.

Broadcasting
Foundation

To access our EPS logo for print, /
please contact our Strategic

Communications Manager on the

email above. CBF logo

Download our png logo
for screen use here


mailto: media@cbf.com.au
https://cbf.org.au/wp-content/uploads/CBF-Logo_RGB-Screens.png
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MASTER LOGOTYPE
CLEAR SPACE

The CBF logo must have a
minimum clear space around it X X
of 1/4 the height of the green icon
square. This area must be clear of
all graphic elements and text.

For print the minimum size
requirement for the logo is 15mm
(42px) in height.

Community

Broadcasting
Foundation

X =1/4 the height of the green square

15mm // Community
Broadcasting
42px //// Foundation
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LOGO DOS & DONT'S

Please follow these simple
rules to ensure you use our logo
appropriately.

¢ Do not recreate, amend or
use
a scanned version of our logo

« Do not resize or reposition
the logo in any way

« Do not stretch or change the
dimensions of the logo (eg:
click a corner and drag the
logo diagonally to enlarge/
shrink

« Do not change the colours

« Ensure there is adequate
space around the logo.

CBF — Acknowledgment Toolkit

Community

Broadcasting
Foundation

Community // Community

Broadcasting Broadcasting
Foundation Foundation

Community

R
Groadcasting ,% // Grodcasting

cbf.com.au

Community

7 Broadcasting
/% Foundation

X

7

X



AUDIO

Radio programs

Please acknowledge CBF support
using the message provided (or
something similar).

Podcasts

Please include the acknowledgement
provided (or something similar) at the
start or end of your podcast:

Here’s an example from FBi Radio’s
podcast All the Best.

Listen to the credit in Don’t Forget
at 25.22.

CBF — Acknowledgment Toolkit cbfcom.au

Radio programs

This program was made possible with
support from the Community Broadcasting
Foundation. Find out more at cbforg.au.

Podcasts

T his podcast was made possible with support
from the Community Broadcasting Foundation.
Find out more at cbf.org.au.


http://allthebestradio.com/featured/468-dont-forget/
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VIDEO

Acknowledge our support in video
productions using the message
provided (or something similar),
featured with the CBF logo.

When creating your own
acknowledgment, please follow our
logo guidelines.

There is an additional logo with a white
keyline that should only be used if

the acknowledgment sits on black.

It should not be used in any other
instances.

CBF — Acknowledgment Toolkit

Example of a credit in a video

Transcending The Gender Narrative
was made possible with support from

/ Community IS'EJ)iRERING
[

Broadcasting =T A
7/ Foundation AUSTRALIA JUEIGIOTI ACELAIDE
marketing EENEETeN

0 @ & (& O 3

Acknowledgment message

This production was made possible with
support from the Community Broadcasting
Foundation. Find out more at cbf.org.au.

cbf.com.au


https://cbf.org.au/wp-content/uploads/CBF-Logo_RGB_Keyline.png
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PUBLICATIONS

Please acknowledge our support

in all promotional material and
publications such as program guides,
newsletters and training resources.
Please use either the acknowledgment
provided (or something similar) or

the logo, or both.

Your Grant Agreement may also
require the inclusion of the following
acknowledgment:

‘Produced with the assistance

of the Department of Infrastructure,
Transport, Regional Development
and Communications via the
Community Broadcasting Foundation
- cbforg.au’

CBF — Acknowledgment Toolkit

Example of CBF logo in a publication

NEMBC media sports report

What started as a simple Australian Football League
(AFL) pilot radio podcast two and a half years ago has
become a far reaching and popular broadcast/telecast
production powered by the NEMBC's MEDIA arm.
The AFL and A-League radio podcasts / TV productont.
AFL newsc wd dversity ve match calls are the

NEMBC's current meda projects assuted francally by the
AFL and the Communty Broadeasting Foundation (CBF)
The NEMBC's development of stakehoider partnerships
nuch as the .‘-FL and CBF. are not only prowding support.
but have also assated n moreas r; -NHE"SC; remoar

.--ew ABC interview 1
radio calls and by ndo and subsequant nterest
from the international (Mexoco, South Amenca and Span)

i addtion there are fve rado match calls broadcast from
e \.Grd"’u' tadum in Arabic. Dl (Sudanese)
Greek. Hind. akan, Mandarin and Spanish linguages
This year the NEMBC/C3| Multioutural AFL Footy TV
Panel Show i produced for the Sl season and ¥ broadcast

on Communety TV C31 (DVB 350) P’ooovv.a»d

Cloplta O:a ode
y‘sd-«.J-w based on the

Australian Nationa Footbal (Soccer) compettion, “All
we” with resounding s The S projact

Community
Broadcasting

Foundation

Future sport options

The NEMBC & explonng further sport options with
Football Federaton Australa (FFA). the al Rugby
League (NRL) and the Internatonal Cricket Counci (1CC)

Socn, we may also partner the Internatonal Cricket Cound
and Crcket Australa in promotn
racho broadcasts and en

(with production azsatan
developmaent of a live concert and rado/ TV
an NEMBC Natioral Australan Multcultural Song Festival

n 2022

Organizations and private entities are presently seeking the
NEMBC out to develop promoton program: throug!
the Ethric demographec. Our reputation as the M .-._w ra
Media organesation to defver resuits on a national

platform and across all meda o adnowiedged by the
broader comemunity We are quickly bacoming the g0 %o

organczaton for drec age broadcastirg

The NEMBC, simdar to year will conduct a three
day broadcast tranwng schedule t nchude ive radio
TV presentation from professonal manstream sports

cbf.com.au

Acknowledgment message

This program was
made possible

with support from
the Community
Broadcasting
Foundation. Find out
more at cbf.org.au.
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WEBSITE

Please acknowledge our support by
adding our logo to your website with the
text provided (or something similar).
Please ensure you:

« follow the logo usage guidelines in this
kit

« set the dimensions as ‘pixels x pixels’
to avoid distortion

« hyperlink to the logo image or the
words ‘Community Broadcasting
Foundation’ to our website: https:/
cbf.org.au

Your Grant Agreement may also require
the following acknowledgment:

‘Produced with the assistance of

the Department of Infrastructure,
Transport, Regional Development and
Communications via the Community
Broadcasting Foundation - cbforg.au’

Where possible please hyperlink
the words Community Broadcasting
Foundation and/or our logo to
https://cbf.org.au/

CBF — Acknowledgment Toolkit

Example of a website acknowledgment

Project Partners

INSPIRING  dildl

// Community m narrative SOU..;.- :'L,.
N ADELAIDE
ALIA COMMUNITY

~ Broadcasting marketing
TELEVISION

Z Foundation AUS : h

Supporting Project Partners

5 H R H H WARMANVIDEO 2 g

WEOMEN
p £ IN FUTURE
‘:,:‘) I ‘\\ b TECHNOLOGIES
(QDIY \ * SA X WOMAN 5, AUSTRALIAN INSTITUTE .
DIGITAL ‘ ‘won} FOR MACHINE LEARNING > Bendlgo
Adelaide

Acknowledgment message

Produced with the support of the
Community Broadcasting Foundation.
Find out more at cbf.org.au.

cbf.com.au
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ONLINE PROMOTIONS

Please add the acknowledgment to any
website articles, blogs, newsletters or
other stories that feature your project.

CBF — Acknowledgment Toolkit

Example of enewsletter acknowledgment

Congrats!!
Saltgrass producer Allie Hanly

Join us in congratulating Allie Hanly for the: huge success of her podcast Sagrass

Salgrass was recently announced as a finakst in the Jackson Wild Media Awards  The Awards are
fe\’.DqﬂlseU 25 the workd's 1op nature media :umpﬁmnn and celebrate excellence and innovation in nature,
science and conservation storyviefling. Other finalists in the podcast category include - scientist and actvist
Dr Jane Goddal's Hopecast and Guardians of the River - a senes produced by The National Geographic
Earber thes year, Saligrass was also listed by the New York Times as one of the top five emvironmental
padeasts to Help you understand the problems and potential salutons to a Changing Planet '

Made here on Djaara Country, Saligrass
celebrates grassroots bioregional change-makers
and engages with the issues of cimase change

Satgrass airs on Mairfm Tuesdays at 4pm and is
avadabhe for kstening onling at
www sallgrasspodi Saltgrass is funded
by the Commurity Broadcasting Foundaton

Well done Alle!

cbf.com.au

Acknowledgment message

This project is made
possible with a
generous support
of the Community
Broadcasting
Foundation. Find out
more at cbf.org.adu.
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SOCIAL

Remember to tag or mention
us in your social posts when
you promote your project.
We'll also share the love and
promote your projects to our
followers, when possible.

CBF — Acknowledgment Toolkit

44 Channel 44 posted a video to the playlist 2021 Antenna
Awards.
18 September - @
Winner of the Antenna Award for Qutstanding Creative Achievement
in a Program is 'The People's Festival: 60 Years of Adelaide Fringe’. The
documentary, created to tell the story and impact of the Adelaide
Fringe Festival on its diamond anniversary, was produced by C44's
Lauren Ann Hillman and Max Mackinnon of Same River in partnership
with the Adelaide Fringe.

Hugest thanks to the Community Broadcasting Foundation, University
of South Australia and Adelaide Fringe Director H... See more

Q0 s 2 comments 5 shares

@CommunityBroadcastingFoundation

@CBFgrants

community-broadcasting-foundation

cbf.com.au


https://twitter.com/cbfgrants
https://www.facebook.com/CommunityBroadcastingFoundation
https://www.linkedin.com/company/community-broadcasting-foundation-ltd-/
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MEDIA

Do you have a relationship with a
journalist at your local newspaper or
news site? Contact them and share
your story! They are always looking for
stories and love to feature articles that
tell their readers what people are doing
in their community.

As part of your pitch make sure you
emphasise the important information
(three key messages about your
project is usually enough) you want
people to know about. And don't forget
to also mention the support of the
Community Broadcasting Foundation.

To support your pitch, we've created
a media release template to help you,
including tips and tricks. Simply follow
the guidelines, fill out your info and
send to your favourite local media!

And do let us know if you get featured
in your local paper. We'd love to share it
in our social media channels!

CBF — Acknowledgment Toolkit

Download our Media Release
Word Template here

Add your logo above

MEDIA RELEASE

Click or tap to enter date
For immediate release.

This is the headline

Lead paragraph. Feature the story ‘hook’. Detail how your project is making a difference in your local
community. Answer the five W’s - who/what/where/when/why and lead into the how.

Body. Tell your story. Use short sentences and short paragraphs to describe your project, supported by
relevant facts and statistics. Insert a quote from a person involved in/impacted by your project.

Summary paragraph. Emphasise the key elements of the media release. Our project was made possible
with a grant generously provided by the Community Broadcasting Foundation.

ENDS

Contact

(insert name)

(insert title)

(insert phone)

(insert email address)

About insert your organisation’s name
In a short paragraph, detail your organisation.

b
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https://cbf.org.au/documents/2018/08/acknowledgment-toolkit-mr-template.docx
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